Press Bros.
PR & Marketing distribution and analytics
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YOUR Know-How and helping hand for
International PR and Marketing activities

‘ YOUR continous companion from day one up
‘o to the practical implementation
[ﬁ YOUR contact for a higher reach and visibility






. Out-of-the-box innovative distribution channels
and methods

-

"o

Sustainable approach — no sales driven publications

Measurable results and KPI control







Social Media Management

» Management of Social Media Accounts

» Community Management

» Determination of Media Tools and Purposes
» Media Timing

Branding

» Creating Brand Strategy
» Brand Positioning and Creating Brand Personality
» Determination of Media Tools and Purposes

Media Communication Strategy

» Media Planning and Purchasing

» Target Market Selection

» Determination of Media Tools and Purposes
» Media Timing



Our partners

europa press






https://www.google.com/search?q=pressbros.&rlz=1C1GCEA_enDE965__966&hl=de&sxsrf=APq-WBum4R7nEPVjZBRvwyWP5-qRu3XnvA%3A1648898258348&source=hp&ei=0jBIYt21E9D4aJmPqOAK&iflsig=AHkkrS4AAAAAYkg-4krMNOYyyzuyV9dCxtpmYzUPLVLC&ved=0ahUKEwjd5tTXoPX2AhVQPBoKHZkHCqwQ4dUDCAk&uact=5&oq=pressbros.&gs_lcp=Cgdnd3Mtd2l6EAMyBAgjECcyBAgjECcyBggAEAoQHjICCCY6BAgAEEM6EQguEIAEELEDEIMBEMcBENEDOgsILhCABBCxAxCDAToECAAQAzoRCC4QgAQQsQMQgwEQxwEQowI6CAguELEDEIMBOhAILhCxAxCDARDHARCjAhBDOgoILhCxAxCDARBDOgsILhCxAxCDARDUAjoLCAAQgAQQsQMQgwE6CgguEMcBEK8BEEM6CggAELEDEIMBEEM6DgguEIAEELEDEIMBENQCOggIABCxAxCDAToICC4QgAQQsQM6CAguEIAEENQCOgoIABCABBCHAhAUOgUIABCABDoFCC4QgAQ6BwgAEIAEEAo6DQguEIAEEMcBEKMCEAo6CwguEMcBEK8BEMsBOg0ILhDHARCvARAKEMsBOgUIABDLAToMCC4QxwEQrwEQChATUABYgyJg5SRoAHAAeACAAcIBiAGPC5IBBDAuMTCYAQCgAQE&sclient=gws-wiz

